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‘We believe e-com can touch $100 bn’
Howhasthisyear’sBigBillion
Days(BBD)eventperformed
comparedtothepast?
Being an industry leader, the
role that Flipkart plays is to
expand the market. This
includes getting as many cus-
tomers to shop on e-commerce
platforms as possible. The event has been very
successful.Mostofourcustomermetrics, includ-
ing active customers, new customers, and reac-
tivated customers have all grown over 50 per
centonafairlymeaningfulbase.ForBBD,wehad
started a construct, which eventually got
copiedbyotherplayers.

Affordability constructs,
including partnering with
financial institutions and
offering consumers excel-
lent credit products, was
very well received. We also
launched new languages.
More customers were able
to shop in their native lan-
guages. For the first time,
Flipkart also launched a
hyperlocal shopping con-
structcalledFlipkartQuick.

Wereyouconcerned
becauseBBDwashosted
remotelyatsucha
largescale?
Yes, I won’t say it has been easy. We had the
opportunity to request our colleagues to come
together and work from our facilities, but the
number one metric for all leaders at Flipkart is
employee safety.Wecontinued towork remote-
ly and operated from home. Employees at
Flipkarthavea lotofpassion for setting the tone
for the festive season. Everybody put their best
foot forward.When somethinggoesunplanned
or there is a problem, that’s when it gets a bit
tricky aspeople arenot able tomeet.

But the culture at the company has been a
combinationofbeingaudacious, ability towork
underuncertaincircumstancesandhavinghigh
levels of ownership. All of that came together
andwewere able topull it off quite smoothly.

WhatkindofbusinesshasFlipkart
witnessed?Accordingtoresearchfirm
RedSeer,Flipkarthaspostedmorethan
doublethesalesofAmazon…
Flipkart gainsa fewpointsofmarket sharedur-
ing every festive season. But what has been

(reported) through the
research firm, is not very dif-
ferent from Flipkart’s usual
market share and what it has
commanded over the past
three years. It has been going
up and down a little bit,
depending on the season, but

that has been the casemore or less.

HowhasCovid-19accelerated the shift
to e-commerce?
There was a shutdown of the non-essential
economyforacoupleofmonths.Whatwesaw

betweenJuneandAugustwas
thatwewereaddressingpent-
updemand.Therewasa little
bit of an explosion at that
time. That is over now. There
are also people who are
unable to go to malls and big
department stores to buy. So
there has been a little bit of a
shift to e-commerce. We are
seeingmodern retail, includ-
ing e-commerce, booming.

Earlier the estimates of
what e-commerce can reach
by 2024was about $60 billion
to$70billion. Ithasreallybeen
revised upwards. We now
believe it can actually touch

about$100billionby2024.There isareal shift
inconsumerpreferenceandit ismovingtowards
digital discovery. The pandemic has played a
short-term role in this, but there is a realisation
amongconsumers, sellersandbrandsabout the
valuepropositionthate-commercecanprovide.

Whatkindofgrowthisbeingdrivenbynew
consumers intier-2, tier-3 townsandbeyond?
The philosophy of the company is to democ-
ratise e-commerce. Almost 100 per cent of
innovations in the sector have come from
Flipkart. These includevoice-basedcommerce
and local language commerce. Through our
own and partner logistics network, Flipkart
delivers to about 23,000 pin codes, including
the Indo-Pakborder. Flipkart builds thewidest
selectionacross variouspricepointsusingdata
and by partnering with sellers.

Flipkart is not only forwealthy Indian con-
sumers.Wewant everybody tobuyeverything
from us. Customers can shop in their native
language. This is the heart of Flipkart and the
way it has been built.

Yourecentlymade
investmentsinArvind
FashionsandAdityaBirla
FashionandRetail.Howare
yourstrategicinvestments
shapingup?Thestarting
pointofanydeep
partnershipandinvestment
discussionwithFlipkart is
that therehastobeavery
strongcultureandvalue
match.Wepartneredwith
companieswhothinklong
term, like10years,andnot
thenextquarteroryear.
Theyhavestrongbusiness
ethicsandoperate inthe
rightspirit forall thecommunities they
workwith. InthecaseofAdityaBirlaFashion,
wesawthat fromthebeginning.We’veknown
themforseveralyears.Wesawaverystrong
matchintermsofculture,valuesandtheway
theyconductbusiness.Wenoticedthat the
capabilities that thetwobusinessesbringare
verydifferentandcompletelycomplementary
toeachother.Wehaveover3,000engineers
whosolve local technologyproblems. Ifyou
lookatplayers likeAdityaBirlaFashionor
ArvindFashionstheyhavecreatedarangeof
strongandtrustedbrandsandahugenetwork
ofstores.Webelievetherecanbeseveralways

for thesecapabilities to
cometogetherandhelp
eachother togrow.Wewill
lookatmore(such)
partnershipswith
companies thatarebuilton
strongethics,valuesand
cultureandhave
complementarycapability
skills.We’vedone(many)
partnerships, including
investments.Webought
Walmart India’swholesale
businessandinvestedin
ShadowfaxandNinjacart.
We’ll continueto lookfor
more.Thephilosophyof the

companyhasbeentogrowthrough
partnershipstomakesurethat theentire
ecosystemissuccessful.

YousaidFlipkartcanbringinhugebenefitsfor
Indianfarmers.Anynewdevelopmentsonthat
front?Andwhatisthestatusofyour
applicationtoenterthefoodretailbusiness?
We are committed to leveraging technology to
bring benefits to the agriculture ecosystem.We
areworkingtore-applyforthefoodretail licence
taking the government’s feedback on the issue.
Weareveryhopeful thatwewill actuallybeable
to get the requiredapprovals.

Walmart-owned e-commerce giant Flipkart has witnessed blockbuster festive season sales, though the
firm was initially concerned about pulling off the event remotely because of the pandemic. In an interview
withPeerzada Abrar, its Chief Executive OfficerKALYAN KRISHNAMURTHY says the company has introduced
many features, including launching in more languages, to drive sales across the country. Edited excerpts:

The event (BBD) has been
very successful. We had
started a construct, which
eventually got copied by
other players in the
market. Affordability
constructs were very well
received. We also launched
new languages. More
customers were able
to shop in their native
languages

The philosophy of the
company is to democratise
e-commerce. Almost
100 per cent of innovations
in the sector have come
from Flipkart... We will
look at more partnerships
with firms that are built on
strong ethics, values and
culture & have complem-
entary capability skills

E-tailerssell$4.1bn
of goods, Flipkart
winsRound1:Report
PRESS TRUST OF INDIA
NewDelhi,27October

E-commerce firms reported a
55 per cent jump in sale goods
to $4.1 billion (~29,000 crore)
across platforms during the
first week (October 15-21) of
festive sales, research firm
RedSeer saidonTuesday.

RedSeer, in its report, said
thecomparativenumberstood
at$2.7billionlastyear.RedSeer
in its pre-festive sale had fore-
castedthatplatformswillclock
$4billionworthof sales.

Smartphones led the sale
accounting for 47 per cent of
total festive sales, driven by
new launches and affordable
modelswith~1.5croreworthof
smartphones being sold every
minute across the
onlineplatformsin
the first week of
2020’sfestivesales.

With a high
share of tier-II and
beyond shoppers
comingin,Flipkart
group emerged as
overall leader dur-
ing festive sales
week one and
accounted for 68
per cent of the total Flipkart
group and Amazon sales
(which together accounted for
over 90 per cent of the total
online sales during this peri-
od), the report said.

“E-commerce sector has
exceeded the aggressive fore-
casts we made a few weeks
before the festive seasonweek
1started.Thispointstoarevival
of consumption sentiment
amongst Indian shoppers,
driven by great prices and the
safetyofshoppingfromhome,”
Mrigank Gutgutia, director at
RedSeerConsulting, said.

In many aspects this is
indeed a ‘festival of firsts’ for

Indiane-commerce,whichwill
build a strong foundation for
its futuregrowth,headded.

The key factors thatmajor-
ly boosted this year’s sale
include affordability, mobile
phonesandtier-IIgrowthwave.

Thesefactorsdirectlyresult-
ed in recovery of sales for
brands and sellers, who have
been strongly enabled by the
online channels, to drive their
sales growthwhichwasaffect-
ed by the Covid impact on
offlinechannels,RedSeersaid.

The report noted therewas
amassiveadditionofshoppers
— the total shoppers during
the first week jumped from
28millionlastyearto52million
thisyear (85per centYoY).

Over 55 per cent of them
came from tier-II
citieslikeAsansol,
Ludhiana, Dhan-
bad, Rajkot,
among others —
which proves a
landmark achie-
vement for e-
commerce and
points to the
growing ‘democ-
ratisation’ and
comfort with

onlineshoppingall over India,
the report added.

Buyerspreferredaffordable
pricerangesthisyearforalmost
all product categories, instead
of expensive items. The plat-
formsenabledaffordabilitythis
year with aggressive tie-ups
through brands and financing
deals, coming on the back of a
bleak,pandemic-affectedyear,
according to the report.

Fashion, while not as big a
sales contributor as last year,
showed resilience to reach
14 per cent of the festive days
sales, despite the demand for
formal and festive wear still
being low, the report said.

Smartphones led
the sale accounting
for 47% of total
festive sales, driven
by new launches
and affordable
models with ~1.5 cr
of phones being
sold every minute

KALYAN KRISHNAMURTHY
CEO, Flipkart

WEEK 1 OF FESTIVE SALES

NOTICE

Investors may note that pursuant to Regulation 59A of Securities and Exchange Board of India (Mutual Funds)
Regulations, 1996, a soft copy of half-yearly statement of portfolio of the schemes of Franklin Templeton Mutual Fund as
on September 30, 2020 had been uploaded on Frankl in Templeton Mutual Fund’s websi te
(www.franklintempletonindia.com) and on the website of AMFI (www.amfiindia.com) on October 9, 2020.

The half-yearly statement of scheme portfolio had also been emailed to those unitholders, whose email addresses are
registered with the Mutual Fund. Unitholders can submit a request for a physical* or electronic copy of statement of
scheme portfolio via followingmodes:
Tel:1-800-425 4255 or 1-800 -258- 4255 from8:00 a.m. to 9:00 p.m.,Monday to Saturday.
E-mail: service@franklintempleton.com
Written request (letter) at Franklin Templeton Branch Offices (Investor Service Centres)

*Physical copy of statement shall be provided subject to ability to deliver due to the current pandemic.

For Franklin Templeton Asset Management (India) Pvt. Ltd.
(Investment Manager of Franklin Templeton Mutual Fund)

Sd/-
Sanjay Sapre
President

Date: October 27, 2020

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.

Notice
Pursuant to Regulation 29 read with Regulation 47 and other relevant
Regulations of the SEBI (Listing Obl igations and Disclosure
Requirements) Regulations, 2015, NOTICE is hereby given that a
meeting of the Board of Directors of Jyothy Labs Limited (Formerly
known as Jyothy Laboratories Limited) is scheduled to be held through
video conferencing on Wednesday, November 4, 2020, inter-alia, to
consider and approve the Unaudited Financial Results of the Company
on Standalone and Consolidated basis for the quarter and half year
ended September 30, 2020, with limited review thereon by the Statutory
Auditors of the Company.
The aforesaid intimation can also be accessed on the website of the
Company i.e. www.jyothylabs.com and on the website of the Stock
Exchanges i.e. www.bseindia.com and www.nseindia.com.

CIN: L24240MH1992PLC128651
Regd. Office: ‘Ujala House’, Ram Krishna Mandir Road, Kondivita,

Andheri (E), Mumbai – 400 059.
Tel: 022-66892800; Fax: 022-66892805;

Email Id: secretarial@jyothy.com; Website: www.jyothylabs.com

For Jyothy Labs Limited
(Formerly known as Jyothy Laboratories Limited)

Sd/-
Shreyas Trivedi

Head - Legal & Company Secretary

Place: Mumbai
Date : October 27, 2020

JYOTHY LABS LIMITED
(Formerly known as Jyothy Laboratories Limited)

TELANGANA STATE POWER
GENERATION CORPORATION LIMITED

VIDYUT SOUDHA :: HYDERABAD – 500 082.

For further Details: www.tsgenco.co.in, https://tender.telangana.gov.in

T.No.e-15/CEG/SEG-I/E2A1/KTPS-V&VI/Fire Tender/2020-21
KTPS-V & VI Stages- Procurement of Fire Tender with Ashok Leyland chasis
(Model 1618) or its equivalent with BS-VI emission norms alongwith subsystems
like water tank, foam tank etc., maintenance of tolls & tackles for KTPS-V&VI
Stages, Paloncha, Bhadradri Kothagudem Dist. Value of the works:
`.30,00,000/-. Scheduled Open & Closing Date: 16.10.2020 at 17:00 Hrs &
07.11.2020 at 11:00Hrs.

T.No.e-97/CE/O&M/KTPS-VII/P42/S&S/Stock lighting/2020-21
KTPS-VII Stage – Procurement of stock items (Lighting Material) required for
KTPS-VII Stage, Paloncha, Bhadradri Kothagudem Dist. Value of the works:
`.25,25,516/-. Scheduled Open & Closing Date: 19.10.2020 at 19:00 Hrs &
10.11.2020 at 15:30Hrs.


